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Based in Bangalore, Kochi native Liz George juggles her time 
between her day job as a marketeer and her passion for making 

socio-political comics and cartoons. 

She is also a fashion design graduate from NIFT Hyderabad and 
has previously worked as a graphic designer in Mumbai
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Q. What do you think makes comics find in itself 
an immense scope in the field of visual media? 

A. There is hardly any space in our mind to con-
sume hardcore facts today. We receive updates and 
notifications every two mins, news is limited to 140 
characters, and information gets shared through 
online channels. Comics are inherently simple in 
language, and they’re visual, which makes it easy 
to explain a range of themes from complicated oc-
currences like wars to your everyday incidents. And 
with the boom of webcomics over the past decade, 
it has managed to transcend into the 21st-century 
media. 

Finally, from the creator’s side, it is one of the most 
inexpensive ways to make art. A paper, a pen and 
you’re good to go!

Q. There are misconceptions that comics are 
supposed to be limited to a particular age 
group, viz. kids or teenagers. What is your 
view regarding this? Also, comics can be used 
to convey a wide variety of things ranging from 
portrayal of relations to even politics on a global 
scale.But still why does the above misconcep-
tion persist? 

A. Cartoons and comics, have been one of the big-
gest entertainment for kids or teenagers because 
of it’s simplistic yet imaginative way of storytell-
ing.  Comics for adults exist in abundance; howev-
er, marketing them holds a challenge as comics are 
typically marketed to the younger audience since 
there are more mainstream projects and by-prod-
ucts in the category. 

Another reason for the existence of this misconcep-
tion, is that comics are too-easy a read for adults. 
On the contrary, comics can break down intricate 
stories (mainly non-fiction) into intelligible ones. 
“Persepolis” by Marjane Satrapi is an excellent ex-
ample of this. This autobiography can be easily mis-
taken for a kid’s book with the tween protagonist, 
but it’s a very deep story on the artist’s childhood 
during the Islamic Revolution in Iran. 

Q. The purpose of ‘Indie’ comics lies in making 
it from a grass root level without the aid of a 
major publishing company, and also with the in-
tent of making it more accessible to the public. 
But the pricing of independent comics proves 
quite ironic. Why? 

A. Publishing companies work like any other 
for-profit business. They have rules and regula-
tions starting from what they want in a script that 
particular year to the publishing agreement. This 
traditional mode of publishing takes months. Your 
story, if selected, goes through months long pro-
cess of editing and pre-production and has a team 
backing it up throughout every stage of production, 
marketing and sales. They also have the resource to 
figure out the target audience and to print the book 
in large quantities. This enables them to mark it at 
an affordable price. Driving sales becomes their top 
priority since they command a major share of the 
profit. It’s quite hard to get a publisher to take up 
your work; but there is less financial risk and a sup-
posedly higher chance for success for the artist this 
way.

On the other hand, Indie-projects are predominant-
ly self- funded and targets a niche crowd. The pro-
duction cost is higher as the quantity printed would 
be less.  Manufacturing zines, boosting online ads, 
getting the product into shops/ e-commerce sites 
- Everything is done at the creator’s risk. Here, the 
artists have the full share of the sales. However in 
most cases, they hardly make a profit (for the mon-
ey, effort and time spent) even with a price slightly 
higher than a traditionally published book.  

Q. Do you think comics that are strong in con-
tent get overlooked thanks to the popularity of 
the ones that mainly deal with monotonous rep-
etitions of supernatural happenings? 

A. Superhero comics rose to prominence at a time 
when several aspects like makeup, costume design, 
VFX in movie making and mass media were still na-
scent. Comics were perhaps the only medium then 
that could portray (and do justice to) your modern 
day out-of-the world superhero. Popular franchises 
like Marvel and DC Comics originated during this 
epoch, and now have the fan-base and the resourc-
es to transcend to bigger projects like movies. This 
mass-popularity definitely suppresses other genres 
in comics for non-readers. 

Ironically, one of the most critically acclaimed com-
ics, “Watchmen” belong to this category. Until this 
book by Alan Moore and Dave Gibbons, it was 
unheard to have superheroes who struggled with 
humane issues like anger, infidelity or to have an 
existential crisis. This paved way for a new kind of 
perspective on heroism. Now we have superheroes 



who struggle with their personal relationships while 
saving the day! 

Q. Most works of art result from entities that 
must have influenced the artist on a personal 
level. Was this the same with NoWifiZine/Ask 
a Kashmiri?

A. Absolutely. 
I started off with drawing gags on the Kashmir lock-
down in 2019, which I later compiled into “No-Wifi 
Zine”. I would refer to news articles from interna-
tional journals like Reuters and Al-Jazeera for infor-
mation. However over that short period, I realised 
that the readers didn’t relate much to the situation 
there even with  several reports on this. The thing 
was that most of the conversations by the peo-
ple were steered towards the political decision 
making of the process. There weren’t many 
discussions on the nuanced problems such as 
the interference in healthcare, the shortage of 
essentials, closing down of educational insti-
tutions etc. that the people faced during this 
shutdown. And since I hadn’t experi-
enced one back then, there was no 
further development in my thoughts 
too.

Coincidentally, my friend Faizah 
from Kashmir, had left the state 
then for a medical treatment. I 
reached out to her to gain some 
perspective on the lockdown 
through her experience. Talking 
to her made me aware of how we 
often take our basic rights and 
freedom for granted.

Q. How did you first get in contact 
with Faizah? Was it just a happen-
stance that you guys met?

A. A mere happenstance, one hundred 
percent! 

We stayed at the same accommodation 

in Mumbai and met through a mutual friend there. 
When the lockdown happened, I had no means to 
contact her due to the restriction on network con-
nectivity in Kashmir. It was only when she travelled 
to another city to attend to her fractured arm that I 
could contact her. 

Q. You had mentioned at the Indie Comix fest 
that Faizah never got a chance to see the comic. 
Why? 

A. The first draft of “Ask a Kashmiri” was written 
before Faizah returned to Kashmir after her treat-

ment. We would usually discuss the in-
cidents over text or voice notes. We 
were apprehensive of how we would 
communicate once she moved back. 
Luckily for us then, postpaid con-
nections had started operating in 
Kashmir. I would call her each time 
I had a query. And when I posted 
the comic on my Instagram profile, 
the only way she got the updates 

was through my calls. We would 
often joke about it felt like 
living in the noughties 
again.

Q. And assuming that 
she did see it post 
the event, what was 
her response? 

A. Faizah was over-
whelmed when she 

read the zine two months 
after its release in Novem-

ber 2019, when she flew out 
of Kashmir for the second 
phase of her recovery. In 
her words, surprised and 
thankful that someone was 
willing to illustrate the is-
sues that Kashmir has 
been facing over the years. 



Q. Do you have any future endeavours in mind? 
If yes, will they also be as political as your initial 
works are? 

A. I wouldn’t call my work as being political. I feel 
that to address certain social aspects, you need to 
dig a bit deeper into the crazy politics that is hap-
pening in our country. Almost every social issue in 
our country can be traced to some hidden agenda 
of any political organisation. I’d like to think of my 
work as being more socio-political.

Q. Many aspiring comic artists face a certain 
insecurity, whether they can be equally good at 
coming up with a great plot line as well as to 
balance this with the sketching that is involved. 
What do you think makes a good comic? Or how 
can someone foray into the art of comic writing 
overcoming this insecurity? 

A. ‘Quality work takes time’ is the best reminder I 
can give aspiring comic artists. It’s quite common 
to feel anxious about the quality of your work, es-
pecially at this age where social media serves as a 
huge platform for amateur artists. These sites work 
on a “quantity over quality” fundamental. The more 
you post, the faster your audience grow. This may be 
stressful for someone, like a comic artist who takes 
days or weeks to complete their work. Comic mak-
ing, though seems easy, is a long and an inventive 
process; often in solitude. An engaging style of sto-
rytelling and illustration, which in my opinion make 
a good comic, take several years of dedication. (Art 
Spiegelman’s Pulitzer Winner book “Maus” took 
him 13 years to complete!) It involves us to dedi-
cate countless hours for research, drafting the plot, 
illustrating etc. Of course researching themes and 
learning these skills are easier now-than-ever with 
the innumerable resources online. Yet again, only 

time and experience will make us clear-headed to 
understand what we need to improve on. So the key 
here is to let your thoughts and ideas mature; to 
make mistakes and learn from it; to take a step back 
when you feel overwhelmed; to enjoy the process 
and to not give up. 

Q. How much do you think other forms of pop 
culture has influenced your work? What’s hang-
ing on your wall? 

A. Pop culture has had a great influence on me, es-
pecially during my childhood when I started draw-
ing cartoons. Most of the cartoons in “No-Wifi 
Zine” has references from movies, songs, popular 
advertisements and slogans. Because pop-culture 
references are universal, it helped me to address 
the (recurring) problems Kashmiris face to a wid-
er range of readers, with just the right amount of 
satire.

The movie poster of Forrest Gump (because I ab-
solutely adore the character) and a world map is 
what I have hanging on my wall.

Q. Do you see yourself as the author of a graph-
ic novel/big plans in the future?

A. I’m actually working on a fictional story right 
now. Its only at the initial stage of ideation now so 
I don’t want to comment too much on it ! But to an-
swer your question, Yes. ….Sometimes, I have ideas 
for several stories and plots but when I put my pen 
to work, I collate all of it in a single story/novel.


